
Check match types.

no

yes!

START HERE

Well done. Pick your 
next most valuable  
keyword.

Is Quality Score 
above 7/10?

yes!

yes!

Pick your most 
valuable keyword.

no

Check its ad group.

Does ad 
group contain 
less than 10 
keywords?

Divide the ad group into 
smaller sets with a maximum 
of 10 keywords each, ensuring 
each group focuses on a single 
search intent.

Add the keyword in its exact 
match variation.

Are you using 
exact match?

no

HOW TO IMPROVE GOOGLE ADS 

QUALITY SCORE 
BROUGHT TO YOU by TENSCORES

Check  
Expected CTR.

no

Is it “Average” or 
Above Average?

no
Wait until both ads 
have at least 200 

impressions.

Expected CTR is 
Average or Above 

Average?

Do both ads have 
more than 200 
impressions?

no

START AD TEST 

MARATHON

Pause the ad with the 
lower CTR.

Follow the Empathy 
ad writing process.  

CLICK HERE

Write a new ad, then 
wait until the next 

day.

1

2

3

yes!

Questions & Answers

More about Landing Page Experience 

The landing page should extend your best-performing ad. To improve Landing Page Experience, start by 
identifying the ad with the highest click-through rate, testing various offers and angles. Often, achieving 
an Expected CTR above average is enough to enhance Landing Page Experience. If not, align the landing 
page with the ad's offer to ensure it excites searchers as much as the top-performing ad does. 

All my keywords have really low quality scores — Will this still work? 

If most of your keywords score below 3/10, including newly added ones, your account and domain likely 
have a historical performance issue. This typically means you've advertised with low performance for an 
extended period, causing Google to penalize your account by default. To resolve this, rebuild a track 
record of high performance by focusing on a small set of keywords you can optimize using the flowchart 
above. The good news is that Google prioritizes recent history, so a few weeks of strong performance can 
help reverse a domain history problem. 

What about statistical significance in the Ad Marathon?  

The goal of the Ad Marathon is to boost your Quality Score by significantly increasing your ad CTR—ideally 
doubling or tripling it. Any ad that doesn’t achieve this is considered unsuccessful. We’re seeking major 
CTR breakthroughs, not small gains—what we call “Black Swans.” For this purpose, 200 impressions are 
sufficient to identify these standout ads. 

What about Ad Extensions? (Now called Assets) 

Ad Extensions can enhance your ad messaging but are not the primary driver of results and aren’t 
required to achieve a Quality Score above 7/10. Focus first on refining your ad copy’s message, offer, 
angle, and positioning. Once these elements are strong, use relevant assets to further support your ads. 

How long does it take to get quality score above 7/10? 

It varies. In some cases, simply restructuring a campaign can do the job (see case study from a 
customer), but usually, the key is significantly increasing your ad CTR and conversion rate. This may 
require testing 20-50 ad variations before finding a winner. Writing one ad per day, you might need a 
month or two to optimize a single keyword. This time investment is valuable as it helps you understand 
your market better. If the process feels too time-consuming, consider hiring a virtual assistant to learn 
and implement it for your business. Tenscores is working on automating the entire process, we’re 
halfway there. 

What is Tenscores? 

Tenscores is a Google Ads optimization platform designed to make improving your Quality Score easier 
and more effective. We began by tackling Quality Score, one of the most challenging aspects of Google 
Ads, with the goal of helping our customers focus on results, not complex scoring. By automating 
optimization tasks, Tenscores ensures your campaigns perform better without the usual headaches. 

Our journey doesn’t stop there—our mission is to streamline every part of Google Ads management. With 
current features like automatic restructuring keyword management automation, as well as up coming 
features like automatic ad writing and landing page customization, we provide tools that get results. Join 
Tenscores to stay ahead in digital advertising and be part of a platform committed to making Google Ads 
work for you efficiently and effectively. Sign up and let Tenscores simplify your path to success! 

Do you offer consulting in terms of implementing the process? 

Yes, we offer a limited consulting program where we manage Google Ads for select clients. Our services 
start at $1,500/month, with pricing varying based on project scope and market size. If you're interested in 
personalized support to optimize your Google Ads, please fill out this form to learn more and discuss your 
needs. 

Check ad text.

This will resolve Ad Relevance 
issues and enable you to craft 
ads closely aligned with each 
keyword, building a strong 
foundation for improving 
Expected CTR.

Action

Why?

Action

Quality Score is assessed 
based on exact match queries 
and keywords; these are the 
ones to monitor and optimize

Why?

In 2025

PHASE 1  RELEVANCE 
At the end of this phase, your Ad Relevance 
should be “Average” or “Above Average”. 

Does 1 ad 
contain keyword in 

Headline 1?

yes!

no
Add the keyword in Headline 1 
of at least one ad.

Action

Terms are 
closely related to 

keywords?

Check TOP 10 search 
terms by 

impressions.

Wait at least 200 
impressions

Your ads are not aligned with 
Search Terms.  

Create new ad groups for 
terms that are NOT closely 
related to the current ads and 
keywords BUT are still 
relevant to the business. 

Add as negative any term that 
is completely UNRELATED to 
the business. 

no

Actions

yes!

Terms are 
already in the ad 

group?
no

Add search terms as new 
exact match keywords to the 
ad group.

Action

yes!

Check  
Landing Page 
Experience.

yes!

Your conversion rate is lower 
than your competition. Here’s 
how to improve it: 

Leverage your best ads. Use 
the message that got you an 
“Above Average” expected CTR. 
Make your landing page a 
continuation of the ad. 

Reduce friction. Provide a 
frictionless conversion path 
with shorter forms, multi-step 
forms and chat bots. 

A/B Test. Test everything that is 
above the fold to make your 
offer more attractive. Use 
landing page a/b testing tools 
for that purpose.

Is it “Average”  
or Above Average?

no

Actions

yes!

WARNING! 
Please do NOT 
skip this step.

yes!

1

2

3

Congrats!

Your Quality Score should now be 
above 7/10 and you should have a clear 

understanding of how to continue 
making improvements.

Estimated completion time  
1-2h depending on number of keywords, 
5 min with the Tenscores Regrouper 

PHASE 2  EXPECTED CTR 
At the end of this phase, your Expected CTR 
should be “Average” or “Above Average”. 

Estimated completion time  
This is continuous ongoing work that can take 
days or months depending on the market. 

This is an initial safety 
measure. When Google lacks 
data to assess ad relevance, 
including the keyword(s) in at 
least one headline helps 
ensure relevance is 
recognized.

Why?

Keywords are not what people 
type to see your ads, Search 
Terms are. Having terms that 
are not closely related to the 
keywords in the ad group is a 
source of misalignment with 
the ads and can cause CTR to 
drop. Creating new ad groups 
from Search Terms allows you 
to continue to write ads that 
are closely related to what 
people are searching for and 
thus maintains a healthy CTR.

1

2

This provides greater control 
over bidding, reporting, and 
managing key terms within 
the ad group.

Why?

PHASE 3  LANDING PAGE EXPERIENCE 
At the end of this phase, your Landing Page Experience 
should be “Average” or “Above Average”. 

Estimated completion time  
This is continuous ongoing work that can take 
days to months depending on the market. 

Your CTR is lower 
than your competition

Your CTR is higher 
or equal to your 

competition

Landing Page Experience is 
directly related to your 
conversion rate. Anything you 
do to improve conversions in 
turn will improve Landing 
Page Experience.

Why?

The Ad Test Marathon emphasizes  building a habit of writing new ads daily in order to hone 
your ad writing skills for CTRs that rise above the competition.

Two ads, no more, no less. 

Limit each ad group to exactly 
two ads. Having more than 
two ads slows down testing 
significantly, while using only 
one ad prevents testing new 
ideas to boost CTR.

Requirement

Pro Tip 

All tasks in this section can be 
automated using Tenscores' 
restructuring feature. 

VIEW THE REGROUPER 

Why?

Pro Tip 

All tasks related to search 
terms can be automated using 
the Keyword Management 
feature in Tenscores.

VIEW KEYWORD MANAGER
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Follow along with audio 
A conversation that will enhance your understanding of the process.
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